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Consumer Product Goods
Market in the United States

Introduction

The consumer goods sector in the United States
represents an integral and dynamic component of the
national economy, engaging a wide array of activities from
manufacturing and employment to retail distribution. This
industry not only provides a plethora of products essential
for daily life but also significantly contributes to the
economic vibrancy by fostering growth in related sectors.
The comprehensive exploration delves into the various
economic contributions, growth forecasts, and sector-
specific dynamics within this expansive market.

Economic Contributions and Growth Projections

The U.S. consumer goods market is poised for sustained
growth, projected to escalate from 2024 to 2028. This
growth is underpinned by several key financial metrics:

o Value Added: Estimated at about $821.50 billion
in 2024, the value added by this sector to the GDP
highlights its critical role in the national economy.

Market Output: The total market output, which
signifies the aggregate value of goods produced, is
anticipated to reach approximately $1,680.00 billion
in 2024. The forecasted CAGR of 1.34% during the
same period denotes a steady rise in industrial
capacity and market scale.

Enterprise Dynamics: With around 99.28 thousand
enterprises projected to operate in the market by
2024 and a CAGR of 3.74% anticipated up to 2028,
there is an evident trend towards increased business
ventures and entrepreneurial initiatives within the
sector.

Employment Trends: Employment is another critical
indicator of sector health, with about 3.76 million
individuals expected to be employed in 2024. The
modest growth rate (CAGR of 0.65% to 2028)
underscores the importance of this sector in job
creation and economic stability.

The expected compound annual growth rate Sector-specific Insights

(CAGR) of 2.62% from 2024-2028 suggests a robust « Beverages: This segment shows significant resilience

expansion in economic contributions. and growth potential, with revenues expected to rise
from $59.15 billion in 2018 to $72.53 billion by 2028.
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o Electrical Equipment & Electronic Products: These
sectors are set to expand substantially, driven by
relentless innovation and escalating consumer
demand for technological products.

« Food: Projected to grow from $298.00 billion in 2018
to $380.30 billion in 2028, the food sector remains
the cornerstone of consumer goods due to the
universal need for nutritional products.

o Apparel and Tobacco: While apparel shows modest
growth, tobacco products are expected to increase
despite global health trends against smoking,
indicating shifting industry dynamics towards
alternative products.

Overview of the Consumer Goods Market
in the United States

The consumer goods sector in the United States is a critical
component of the national economy, encompassing a
diverse range of products used daily by individuals and
households. This sector is pivotal for economic stability
and growth, as it influences manufacturing, employment,
and retail dynamics across the country. The detailed
analysis that follows explores the economic contributions,
growth projections, and specific industry sectors within this
vibrant market.
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Economic Contributions and Growth
Projections

General Market Outlook

The consumer goods market in the United States is set for
steady growth from 2024 through 2028. The key financial
metrics discussed below highlight the substantial impact
and positive growth trajectory expected in this sector:

o Value Added: The market'’s value added is projected
to reach approximately $821.50 billion in 2024.
This figure represents the sector’s contribution to
the GDP, calculated as the difference between the
market'’s output and intermediate consumption.
The forecasted compound annual growth rate
(CAGR) from 2024-2028 is 2.62%, indicating strong
economic contributions over this period.

o Market Output: The total output for the consumer
goods market is anticipated to stand at around
$1,680.00 billion in 2024. This metric underscores
the total value of goods produced, highlighting the
industry’s significant capacity and economic scale.
A CAGR of 1.34% from 2024 to 2028 suggests a
gradual but steady expansion.

o Enterprise Dynamics: Approximately 99.28 thousand
enterprises are expected to be operating within
the market by 2024, with a projected CAGR of
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3.74% for 2024-2028. This increase in the number
of enterprises indicates a fertile environment for
business development and entrepreneurship within
the sector.

o Employment Trends: Around 3.76 million people
are forecasted to be employed in this sector by
2024, with a relatively modest expected CAGR of
0.65% up to 2028. Employment growth is essential
for maintaining economic stability and enhancing
consumer purchasing power.

In-Depth Sector Analysis

Beverages
o The beverage sector is a vibrant part of the

consumer goods market, with projections
suggesting growth from $59.15 billion in 2018 to
$§72.53 billion by 2028. This sector demonstrates
a resilient recovery following a downturn around
2020, showcasing a strong upward trend thereafter.
The growth is likely driven by evolving consumer
tastes and perhaps an increasing inclination towards
premium and health-oriented products, which
continue to gain market share.
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Electrical Equipment

Electrical equipment stands as a testament to
innovation and consumer demand, projected to
increase from $64.43 billion in 2018 to $79.94 billion
by 2028. The sector benefits significantly from
ongoing technological advancements and a robust
demand for electronic goods, propelled by trends in
smart technology and renewable energy products that
cater to a more energy-conscious consumer base.

Electronic Products & Components

Food

Markedly dynamic, the sector for electronic products
and components is estimated to surge from $184.70
billion in 2018 to $216.20 billion by 2028. This
impressive growth trajectory is fueled by continuous
innovations and a high demand across consumer
electronics markets, particularly in mobile devices,
computing hardware, and wearable technology.

As the largest sector in terms of value added, food
industry’s growth is particularly notable, expected to
increase from $298.00 billion in 2018 to $380.30 billion

in 2028. This expansion is driven by increasing consumer
preferences for quality and convenience, as well as the
rising popularity of organic and locally sourced foods
which reflect shifting consumer priorities towards health
and sustainability.
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Furniture

The furniture sector is anticipated to grow steadily
from $42.26 billion in 2018 to $49.09 billion over the
decade. This growth is likely influenced by ongoing
trends in the housing market, including a rise in
home ownership and a renewed focus on home
decor, spurred by increasing consumer interest in
interior design and custom furniture products.

Leather & Related Products

This niche sector shows consistent growth, from
$2.20 billion in 2018 to $2.77 billion by 2028,
potentially benefiting from the luxury market’s robust
performance and consumer appetite for high-quality
artisan products. The leather industry’s growth
might also be reflecting broader trends in fashion
and luxury goods, where heritage and craftsmanship
regain popularity among consumers.

Media Products

Projected to increase from $50.09 billion in 2018

to $56.34 billion by 2028, the media products

sector likely benefits from a surge in digital media
consumption and entertainment. This sector’s
growth could be attributed to the expanding digital
landscapes, streaming services proliferation, and the
ever-growing consumer demand for accessible, on-

the-go entertainment options.

Tobacco Products

Despite regulatory challenges and heightened health
concerns, the tobacco products sector is expected
to rise from $39.16 billion in 2018 to $47.19 billion
in 2028. This growth might be driven by innovation
in product offerings, including the rise of vaping

and non-traditional tobacco products, which have
attracted a new demographic of consumers.

Wearing Apparel

The wearing apparel sector shows modest growth,
expected to increase from $5.39 billion in 2018 to
$6.74 billion by 2028. This sector reflects the fashion
industry’s ongoing cycles and consumer spending
habits, influenced by changing fashion trends and
the increasing influence of fast fashion and online
shopping platforms.
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Sector-wise Analysis
Fig 1. Value Added
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Tab 1. Value Added (detailed data)

VALUE ADDED

in billion US ($)
2018 (2019 (2020|2021 (2022 | 2023 | 2024 | 2025 | 2026 | 2027 | 2028
Beverages 59.15(60.61(49.75(63.32(63.02(64.14(65.39|66.91|68.64|70.29| 72.53
Electrical Equipment 64.43| 66.8 [54.83|69.79|69.46(70.69|72.07(73.74|75.66|77.48|79.94

Electronic Products & Components|184.7(180.7|148.3|188.7(187.8|191.2|194.9(199.4|204.6|209.5( 216.2

Food 298 |317.9|260.91332.1(330.5(336.4|342.9|350.9| 360 |368.7|380.3
Furniture 42.26|41.03(33.67|42.86|42.66(43.41(44.26|45.29|46.46(47.58| 49.09

Leather & Related Products 22 1231 19 | 242 | 24 |245|1249 (255|262 |2.68| 2.77

Media Products 50.09|47.08|38.64|49.18(48.95(49.82|50.79|51.97|53.32| 54.6 | 56.34
Tobacco Products 39.16(39.44|32.37| 41.2 |41.01(41.74|42.55(43.54|44.67|45.74|47.19
Wearing Apparel 539|563 |462|588 (586|596 |6.08|622|6.38|6.53| 6.74

Total 745.4(761.4| 625 |795.4|791.7(805.8(821.5(840.5|862.3|883.1|911.1
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Overview

The U.S. consumer goods market exhibits consistent growth
across various sectors. This detailed analysis presents a
comprehensive overview of each sector’s financial evolution
from 2018 to 2028, expressed in billion USD (USS) to provide
clarity and facilitate global comparison.

Detailed Financial Growth by Sector

1. Beverages

Trend Overview: The beverage sector is expected to
show robust growth, increasing from $59.15 billion in
2018 to $72.53 billion by 2028. This trend indicates

a strong recovery after a significant dip in 2020,
followed by steady increases.

Analysis: The sector’s resilience suggests strong
consumer demand and successful adaptation to
market challenges, possibly driven by innovations
in product offerings and shifts towards healthier
beverage options.

2. Electrical Equipment

Trend Overview: Predicted to rise from $64.43 billion
in 2018 to $79.94 billion by 2028, this sector reflects
ongoing growth due to continuous technological
advancements and increasing consumer demand for
electronic goods.
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Analysis: Growth is fueled by the expanding use
of smart technology and eco-friendly electrical
solutions, catering to a more energy-conscious
public.

3. Electronic Products & Components

Trend Overview: Notable for its dynamic growth, this
sector’s value is estimated to surge from $184.70
billion in 2018 to $216.20 billion by 2028.

Analysis: The increase is driven by relentless
technological innovation and growing consumer
dependency on electronic devices, underscoring the
sector’s pivotal role in modern consumer markets.

4. Food

Trend Overview: As the largest sector in terms of
value added, food is set to grow from $298.00 billion
in 2018 to $380.30 billion in 2028.

Analysis: This substantial growth reflects a
combination of expanding global populations and
evolving dietary preferences that favor convenience
and quality, including a rising demand for organic and
non-GMO products.
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5. Furniture

o Trend Overview: The furniture sector is projected to
expand from $42.26 billion in 2018 to $49.09 billion
by 2028, influenced by various market trends.

« Analysis: Growth is likely driven by changes in
housing markets and consumer preferences leaning
towards personalized home decor and sustainable
products.

6. Leather & Related Products

o Trend Overview: Exhibiting steady growth, this niche
market is expected to increase from $2.20 billion in
2018 to $2.77 billion by 2028.

o Analysis: The sector benefits from luxury market
trends and innovative designs, appealing to
consumer desires for high-quality, artisan products.

7. Media Products
« Trend Overview: Set to grow from $50.09 billion in
2018 to $56.34 billion by 2028, the media products
sector is buoyed by digital advancements.

o Analysis: The growth is significantly driven by
the surge in digital media consumption and the
expansion of streaming services, reflecting changing
entertainment consumption habits.
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8. Tobacco Products

« Trend Overview: Anticipated to increase from $39.16
billion in 2018 to $47.19 billion in 2028, despite
regulatory and health challenges.

e Analysis: Growth might be supported by the
introduction of alternative smoking products such
as e-cigarettes and heated tobacco products, which
continue to attract a diverse user base.

9. Wearing Apparel

» Trend Overview: Expected to grow modestly from
$5.39 billion in 2018 to $6.74 billion in 2028.

e Analysis: Influenced by fashion industry dynamics
and consumer spending behaviors, this sector sees
regular fluctuations that mirror global fashion trends
and economic cycles.

Aggregate Market Growth

The total value added by the consumer goods market is
projected to increase substantially, rising from $745.40
billion in 2018 to $911.10 billion by 2028. This overall
growth trajectory across diverse sectors indicates a robust
and expanding environment for the U.S. consumer market,
driven by technological innovations, shifting consumer
preferences, and ongoing economic stability.
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Fig 2. Value Added Growth
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Tab. 2. Value-Added Growth (detailed data)

VALUE ADDED GROWTH
in percent
2019|2020(2021(2022(2023|2024|12025|2026(2027 (2028
Beverages 25|-17.9( 27.3| -0.5| 1.8 19| 23| 26| 24| 3.2
Electrical Equipment 3.7\-17.9|1 27.3] -0.5| 1.8 19| 23| 26| 24| 3.2

Electronic Products & Components| -2.2(-17.9| 27.3| -0.5| 1.8 19| 2.3| 2.6| 24| 3.2

Food 6.7(-17.9| 27.3| -0.5| 1.8] 19| 2.3| 26| 24| 3.2
Furniture -2.9(-17.9| 27.3] -0.5| 1.8 19| 2.3| 2.6| 24| 3.2
Leather & Related Products 51-17.9| 27.3| -0.5| 1.8| 19| 23| 26| 24| 3.2
Media Products -6(-17.9| 27.3| -0.5| 1.8 19| 2.3| 26| 24| 3.2
Tobacco Products 0.71-17.9| 27.3| -0.5| 1.8 19| 23| 26| 24| 3.2
Wearing Apparel 46|-17.9| 27.3| -0.5| 1.8 19| 23| 26| 24| 3.2
Total 2.2(-17.9|27.3| -0.5| 1.8/ 19| 23| 26| 24| 3.2
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Detailed Analysis of Year-over-Year
Percent Change in Value Added Across
U.S. Consumer Goods Sectors (2019-
2028)

Introduction

This overview analyzes the year-over-year percent changes
in value added for various sectors within the U.S. Consumer
Goods market from 2019 to 2028. These percentages
reflect how much each sector’s contribution to the economy
has increased or decreased each year, providing insight into
market volatility, recovery post-economic downturns, and
potential growth areas.

Sector-by-Sector Percent Change Analysis

Beverages
o Trend Overview: Experienced significant volatility,
with a sharp decline in 2020 (-17.9%), followed by a
strong recovery in 2021 (+27.3%). Growth stabilizes
somewhat after 2023, with gradual increases
peaking at 3.2% in 2028.

Electrical Equipment
o Consistent Trends: Mirrors the general market
trends with identical percentages, suggesting similar
market conditions affecting this sector as the
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Beverages sector, including a significant drop in 2020
and a robust recovery by 2021.

Electronic Products & Components

« Resilience: This sector shows resilience with a slight
decline in 2019 (-2.2%) before following the general
market downturn and recovery pattern through the
rest of the decade.

Food
o Steady Growth: Shows an impressive rebound in
2021, despite the same sharp decline in 2020 as
other sectors. Growth remains consistent and stable,
reflecting the sector’s fundamental strength and
essential nature.

Furniture
o Moderate Fluctuations: Despite a modest drop
in 2019 and the 2020 downturn, Furniture sees a
recovery and maintains steady growth, important
for market analysts to monitor for investment
opportunities.

Leather & Related Products

o Varied Performance: Starts off stronger than some
other sectors in 2019 but experiences the general
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downturn in 2020. Recovery and growth from 2021
onwards are consistent, indicative of potential
market resilience.

Media Products
« Initial Decline and Recovery: Begins with the largest
decline among sectors in 2019 (-6.0%) but recovers
similarly by 2021, which could interest those looking
at recovery rates post-market shocks.

Tobacco Products
« Minimal Initial Change and Recovery: The least initial
change in 2019 but undergoes the same downturn
and recovery, suggesting stability in consumer
demand relative to other sectors.

Wearing Apparel
o Growth and Recovery: Starts with growth in 2019
and, like others, recovers from the 2020 dip by 2021.
The pattern indicates that apparel may bounce back
quicker from economic shocks compared to other
non-essential goods.
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Total Market Perspective

o General Observation: The entire market faced a
significant downturn in 2020 (-17.9%) likely due
to external economic shocks such as a global
pandemic or financial crisis. This is followed by a
strong recovery in 2021 (+27.3%), with subsequent
years showing more moderated growth ranging from
1.8% t0 3.2%.
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Comprehensive Analysis of Output Growth in the U.S. Consumer Goods Market
(2018-2028)
Fig 3. Output
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Tab 3. Output (detailed data)

OUTPUT
in billion USD (USS$)
2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028
Beverages 108.9 109.8 105.6 115.1 116.8 118.5 120.3 122 123.8 125.6 127.4

Electrical Equipment 129.7 132.2 128.8 133.3 135.1 136.9 [ 138.8 140.8 142.8 144.9 147

Electronic Products & Components| 322 323.1 314.7 312.2 312.3 312.6 313.2 313.9 314.9 316.1 3174

Food 784.6 799.8 826.6 838.2 851.9 866.1 880.6 895.6 911.1 927.1 943.5
Furniture 77.76 74.86 70.73 79 80.52 82.08 83.66 85.28 86.92 88.6 90.31
Leather & Related Products 4.6 4.53 4.01 4.32 4.25 4.17 4.09 4.02 3.95 3.87 3.8
Media Products 83.31 80.98 74.22 78.58 78.11 77.64 77.18 76.72 76.26 75.81 75.36
Tobacco Products 47.25 47.08 50.05 50.02 51.35 52.73 54.13 55.58 57.07 58.59 60.15
Wearing Apparel 9.74 10.01 8.36 8.72 8.4 8.1 7.81 7.52 7.25 6.99 6.74
Total 1,568.00(1,582.00/1,583.00|1,619.00{1,639.00(1,659.00/1,680.00({1,701.00{1,724.00|1,747.00(1,772.00
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Overview

This analysis examines the output values of various sectors
within the U.S. Consumer Goods market from 2018 to 2028.
The data, measured in billions of USD, provides a detailed
look at how each sector has evolved in terms of production
output, highlighting trends, growth patterns, and potential
market shifts influenced by global economic conditions,
including the Russia-Ukraine war.

Sector-Specific Output Analysis

Beverages

Trend: Output in the Beverages sector shows a
consistent increase from $108.90 billion in 2018 to a
projected $127.40 billion in 2028. This steady growth
reflects a stable demand in beverage consumption,
potentially linked to trends in healthier lifestyle
choices and premium beverage options.

Yearly Growth: The sector’s output is marked by
gradual and consistent growth, avoiding any drastic
fluctuations which suggests resilience in consumer
preferences and market stability.

Electrical Equipment
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Trend: Starting at $129.70 billion in 2018 and rising
to $147.00 billion by 2028, the Electrical Equipment

sector shows continuous growth. This can be
attributed to ongoing advancements in technology
and higher demand for electrical products in both
domestic and industrial uses.

Yearly Growth: Growth is relatively steady, with slight
increases year-over-year, reflecting the sector’s
ability to innovate and adapt to changing market
conditions.

Electronic Products & Components

Food

Trend: Despite a slight dip in 2021 to $312.20 billion,
output generally remains stable around $313 billion
in the mid-2020s, with a slight increase to $317.40
billion by 2028. This suggests saturation in the
market or potential shifts in consumer technology
preferences.

Yearly Growth: Stability in output with minor
growth indicates a mature market with entrenched
consumer habits and significant competition.

Trend: The Food sector shows the most significant
growth among all sectors, from $784.60 billion in
2018 to $943.50 billion by 2028. This robust increase
is likely driven by population growth, dietary trends,
and global demand increases.
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Yearly Growth: Consistently rising output
underscores the essential nature of the sector and
its expansive growth potential.

Furniture

Trend: Furniture output grows from $77.76 billion
in 2018 to $90.31 billion in 2028. Growth could be
influenced by factors such as real estate trends and

evolving consumer preferences towards home décor.

Yearly Growth: Moderate but steady increases are
seen annually, aligning with economic recovery
phases and housing market improvements.

Leather & Related Products

Media
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Trend: This sector shows a declining trend, from
$4.60 billion in 2018 down to $3.80 billion by 2028.
The decrease might reflect changing consumer
attitudes towards leather products and alternative
materials.

Yearly Growth: The consistent decrease year-over-
year might be concerning for stakeholders and could
indicate a need for industry adaptation.

Products

Trend: Media Products also experience a decline in
output from $83.31 billion in 2018 to $75.36 billion

in 2028. This could be due to shifts towards digital
media and streaming platforms impacting traditional
media production.

Yearly Growth: The gradual decline each year
suggests ongoing adjustments in the media
consumption landscape.

Tobacco Products

Trend: Tobacco products surprisingly show an
increase in output from $47.25 billion in 2018 to
$60.15 billion by 2028, despite widespread public
health campaigns and smoking reduction efforts.

Yearly Growth: Incremental growth annually might be
driven by innovations such as e-cigarettes and global
market penetration.

Wearing Apparel

Trend: There is a clear decline in this sector’s
output from $9.74 billion in 2018 to $6.74 billion
by 2028, possibly due to changing fashion trends
and increased competition from fast fashion and
e-commerce platforms.

Yearly Growth: The consistent downturn suggests
challenges in consumer spending and possibly
oversaturation in the market.
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Total Market Perspective

o Aggregate Output: The total output of the U.S.
Consumer Goods market is projected to rise from
$1,568.00 billion in 2018 to $1,772.00 billion by
2028.

o General Trend: Overall, the market shows a healthy
growth trajectory, albeit with significant variations
between sectors. The data reflects resilience in
essential goods while indicating potential market
reevaluations in sectors like leather products,
media, and apparel.
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Analysis of Output Growth in Percent Across U.S. Consumer Goods Sectors (2019-2028)
Fig 4. Output Growth
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Tab 4. Output Growth (detailed data)

OUTPUT GROWTH
in percent
2019 2020 2021 2022 2023 2024 2025 2026 2027 2028
Beverages 0.8 -3.8 9.1 1.5 1.5 1.5 1.5 1.5 1.5 1.5
Electrical Equipment 1.9 -2.6 3.5 1.3 14 14 14 14 14 1.5
Electronic Products & Components| 0.3 -2.6 -0.8 0 0.1 0.2 0.2 0.3 0.4 0.4
Food 1.9 3.4 14 1.6 1.7 1.7 1.7 1.7 1.8 1.8
Furniture -3.7 -5.5 11.7 1.9 1.9 1.9 1.9 1.9 1.9 1.9
Leather & Related Products -1.5 -11.4 7.8 -1.8 -1.8 -1.8 -1.8 -1.8 -1.8 -1.8
Media Products -2.8 -8.3 5.9 -0.6 -0.6 -0.6 -0.6 -0.6 -0.6 -0.6
Tobacco Products -04 6.3 -0.1 2.7 2.7 2.7 2.7 2.7 2.7 2.7
Wearing Apparel 2.7 -16.4 4.3 -3.7 -3.6 -3.6 -3.6 -3.6 -3.6 -3.6
Total 0.9 0 23 1.2 1.2 1.3 1.3 1.3 1.4 1.4
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Sector-Specific Output Growth
Percentages

Beverages
e Growth Dynamics: Shows a small rebound post-2020
with a consistent annual growth rate of 1.5% from
2021 to 2028, reflecting a stable recovery and steady
demand in the beverage market.

o Trend Analysis: The modest growth rate post-crisis
indicates cautious consumer spending and market
saturation.

Electrical Equipment
o Growth Dynamics: Experiences a mild recovery after
a drop in 2020, maintaining a growth rate of about
1.4% to 1.5% yearly from 2021 onwards, suggesting
gradual market expansion and renewed consumer
interest.

o Trend Analysis: Steady growth rates suggest a
balanced demand for new and replacement electrical
products.

Electronic Products & Components

o Growth Dynamics: This sector shows minimal
growth fluctuation, with a slight uptick from 0.0%
in 2022 to 0.4% by 2028, indicating a slow but
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Food

steady adoption of new technologies and market
stabilization.

Trend Analysis: The consistently low growth rates
may reflect market maturity or saturation in key
segments of electronics.

Growth Dynamics: The Food sector shows stronger
and more consistent growth compared to others,
varying from 1.4% to 1.8% from 2021 to 2028,
underscoring its non-cyclical nature and essential
consumer demand.

Trend Analysis: Regular growth in this sector may
highlight less economic sensitivity and steady
consumer spending on food products.

Furniture

Growth Dynamics: After a significant recovery in
2021 (11.7%), growth stabilizes at around 1.9%
annually, likely driven by ongoing housing market
recoveries and consumer investments in home
improvement.

Trend Analysis: The sharp rebound and stable growth
suggest a return to pre-crisis levels of consumer
confidence and spending in home furnishings.
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Leather & Related Products

Media

Growth Dynamics: Continues to decline steadily by
1.8% annually from 2021, possibly due to changing
fashion trends and increased consumer awareness
about sustainable alternatives to leather.

Trend Analysis: Persistent negative growth could
indicate significant challenges ahead for the leather
market, requiring strategic shifts by businesses in
this sector.

Products

Growth Dynamics: Experiences a gradual decrease
of 0.6% annually from 2022 onwards, reflecting
shifts towards digital media and the potential decline
in traditional media production and consumption.

Trend Analysis: The consistent decline suggests
ongoing disruption in the media industry, potentially
due to technological advancements and changing
consumer preferences.

Tobacco Products

Growth Dynamics: Shows an unexpected rise of
about 2.7% annually from 2022, despite widespread
anti-smoking campaigns and health concerns.

Trend Analysis: This growth might be driven by
innovations such as vaping and alternative nicotine
products that continue to attract users.

Wearing Apparel

Growth Dynamics: Notably, after a sharp decline in
2020, the sector fails to recover and continues to
decrease by 3.6% annually, indicating significant
challenges in the apparel industry.

Trend Analysis: Persistent negative growth

may highlight shifts towards more sustainable
consumption patterns or increased market
competition from fast fashion and online retailers.

Overall Market Perspective

General Observation: The total market output growth
shows a mild recovery post-2020, stabilizing at an
increase of about 1.2% to 1.4% annually towards the
end of the decade. This moderate growth across
the market could be reflective of cautious optimism
among consumers and gradual adaptation to post-
crisis economic conditions.

Market Resilience: Despite varying degrees of
recovery and growth among sectors, the overall
market demonstrates resilience and a potential
gradual return to stability.
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Comprehensive Analysis of Top Company Revenues (Worldwide & Consolidated)
from 2018 to 2022

Tab.5. Top Company Revenues (Worldwide & Consolidated)

Top Company Revenues (Worldwide & Consolidated)
in billion USD (US$)
2018 2019 2020 2021 2022
Anheuser-Busch Inbev 55.07 49.74 55.05 58.55
Colgate Palmolive 18.01 15.54 15.72 16.48 17.45
Diageo 16.25 16.43 15.08 17.52 20.7
Johnson & Johnson 81.58 82.06 82.58 93.78 94.94
Mondelez International 25.94 25.87 26.58 28.72 31.5
Nestlé Sa 93.51 93.15 89.83 95.3 103.6
Nike 39.12 37.4 44 .54 46.71
Pepsico 64.66 67.16 70.37 79.47 86.39
Philip Morris International 29.63 29.81 28.69 31.41 31.76
The Procter & Gamble 67.68 70.95 76.12 80.19 80.19
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Detailed Revenue Analysis by Company

Anheuser-Busch InBev

Revenue Trends: Experienced a drop in revenue
in 2020 ($49.74 billion) possibly due to global
economic downturns impacting the beverage
industry, but showed a strong recovery in the
following years, reaching $58.55 billion in 2022.

Analysis: The recovery indicates resilience and
possibly successful adaptation strategies such as
product innovation and market expansion.

Colgate-Palmolive

Revenue Trends: Shows a slight decline in 2019
($15.54 billion) but gradually increases to $17.45
billion by 2022.

Analysis: The steady increase could reflect effective
marketing and expansion strategies in emerging
markets and innovations in product lines.

Diageo
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Revenue Trends: After a decrease in 2020 ($15.08
billion), Diageo’s revenue jumps significantly to
$20.70 billion by 2022.

Analysis: This substantial increase may be attributed
to strong market recovery post-pandemic and
strategic acquisitions enhancing its portfolio.

Johnson & Johnson

Revenue Trends: Maintains a stable growth from
$81.58 billion in 2018 to $94.94 billion in 2022, with a
notable jump in 2021.

Analysis: The growth trend is likely driven by its
diversified healthcare products and possibly
increased demand in pharmaceutical and medical
devices sectors.

Mondelez International

Revenue Trends: This company shows consistent
growth from $25.94 billion in 2018 to $31.50 billion
in 2022.

Analysis: Growth can be attributed to strong
branding, global presence, and possibly successful
integration of sustainability into their business
model.

Nestlé SA

Revenue Trends: Nestlé shows an impressive growth
trajectory from $93.51 billion in 2018 to $103.60
billion in 2022.

Analysis: As a global leader in food and beverage,
Nestlé’s growth is likely supported by constant
innovation and strategic market expansions.
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Nike

Revenue Trends: Nike's revenue shows a remarkable
increase, especially from $44.54 billion in 2020 to
$46.71 billion in 2021, although data for 2022 is
missing.

Analysis: Nike's revenue boost could be driven
by strong global brand presence and innovative
marketing campaigns.

PepsiCo

Revenue Trends: PepsiCo’s revenues rise
significantly from $64.66 billion in 2018 to $86.39
billion in 2022.

Analysis: The consistent growth could be due to
diversified product lines and robust marketing

strategies focusing on health-conscious consumers.

Philip Morris International
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Revenue Trends: After a minor dip in 2020, revenues
slightly recover to $31.76 billion by 2022.

Analysis: The modest increase post-2020 might
be related to strategic shifts towards reduced-risk
products and new market entries.

The Procter & Gamble

Revenue Trends: Shows a steady increase from
$67.68 billion in 2018 to $80.19 billion in both 2021
and 2022.

Analysis: P&G's steady growth could be due to
strong consumer loyalty and innovations within their
product portfolio, maintaining leadership in several
categories.

Overall Market Perspective

General Observation: Most companies in this
analysis show a positive trend in revenue growth
over the observed period. This overall growth reflects
resilience amid economic challenges and strategic
adjustments by these conglomerates to navigate
market disruptions, particularly those induced by the
COVID-19 pandemic.

Market Dynamics: The trends indicate not only
recovery but also an aggressive adaptation

strategy involving digital transformation, market
diversification, and enhanced focus on sustainability
and consumer health trends which are becoming
increasingly important.
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Comprehensive Analysis of Enterprise Numbers in the U.S. Consumer Goods Market
(2018-2028)
Fig 5. Enterprise Numbers in the U.S
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Tab 6. Enterprise Numbers in the U.S (detailed data)

Number of Enterprises

in thousand
2018 | 2019 | 2020 | 2021 2022 | 2023 | 2024 | 2025 | 2026 | 2027 | 2028
Beverages 8.79 9.44 10.16 | 12.39 | 13.93 | 15.66 | 17.61 19.8 | 22.26 | 25.02 | 28.13
Electrical Equipment 577 5.44 5.01 5.01 4.9 4.81 4.74 4.69 4.65 4.63 4.61

Electronic Products & Components| 11.32 | 11.41 | 11.57 | 11.8 | 12.04 | 12.32 | 12.65 | 13.04 | 13.49 | 14.03 | 14.67

Food 23.7 | 24.27 | 24.73 | 256,43 | 26.07 | 26.76 | 27.49 | 28.28 | 29.14 | 30.07 | 31.1
Furniture 13.6 | 13.18 | 12.89 | 1269 | 1242 | 1216 | 119 | 1165 | 11.4 | 11.16 | 10.93

Leather & Related Products 1.37 | 1.38 1.4 1.41 143 | 145 | 147 | 149 | 1.51 1.53 | 1.56
Media Products 14.61 | 14.34 | 13.7 | 13.56 | 13.37 | 13.19 | 13.01 | 12.83 | 12.65 | 12.47 | 123
Tobacco Products 0.13 | 013 | 014 | 014 | 015 | 0.15 | 0.156 | 0.16 | 0.16 | 0.17 | 0.17
Wearing Apparel 879 | 892 | 9.04 | 944 9.7 9.97 | 10.26 | 10.56 | 10.88 | 11.22 | 11.57
Total 88.08 | 88.51 | 88.63 | 91.88 | 94.01 | 96.47 | 99.28 | 102.5 | 106.1 | 110.3 | 115
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Overview

This analysis delves into the trends in the number of
enterprises across various sectors of the U.S. consumer
goods market from 2018 to 2028. The data, presented

in thousands, reflects the dynamic shifts in enterprise
numbers, potentially driven by market conditions, economic
policies, and industry-specific factors.

Detailed Analysis of Enterprise Trends by Sector

Beverages

o Growth Trend: Shows a significant increase in
enterprises, from 8.79 thousand in 2018 to an
expected 28.13 thousand by 2028.

« Analysis: This substantial growth could be due to the
expanding market for craft and boutique beverage
producers, reflecting a broader consumer trend
towards unique and artisanal drink options.

Electrical Equipment

o Growth Trend: Contrary to general market trends,
the number of enterprises in this sector is slightly
declining, from 5.77 thousand in 2018 to a forecast
of 4.61 thousand by 2028.

o Analysis: The decline might be attributed to industry
consolidation, technological advancements requiring
higher capital investments, and potentially higher
barriers to entry.
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Electronic Products & Components

o Growth Trend: Increasing from 11.32 thousand in
2018 to 14.67 thousand in 2028, indicating healthy
sector growth and increased market entries.

o Analysis: This rise is likely driven by continuous
innovations and a growing demand for electronic
components in various consumer and industrial
products.

Food
o Growth Trend: Steady increase from 23.70 thousand
in 2018 to 31.10 thousand by 2028, reflecting an
expanding industry.

o Analysis: Growth may be influenced by the
diversification of food products and an increasing
number of health-oriented food startups.

Furniture

o Growth Trend: Experiencing a gradual decline, from
13.60 thousand in 2018 to 10.93 thousand by 2028.

o Analysis: This decrease could be due to competitive
pressures, increased import of cheaper products,
and a possibly shrinking domestic manufacturing
base.
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Leather & Related Products

Media

Growth Trend: Slightly increasing, from 1.37
thousand in 2018 to 1.56 thousand by 2028.

Analysis: Modest growth suggests a stable niche
market, possibly maintained by sustained demand
for high-quality leather goods.

Products

Growth Trend: Declining from 14.61 thousand in
2018 to 12.30 thousand by 2028.

Analysis: The decrease might reflect the ongoing
challenges in traditional media sectors and the shift
towards digital platforms.

Tobacco Products
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Growth Trend: Stable but minimal growth, from 0.13
thousand in 2018 to 0.17 thousand by 2028.

Analysis: Stability in enterprise numbers despite
public health campaigns could indicate strong
market control by existing firms and high entry
barriers.

Wearing Apparel

Growth Trend: Increases from 8.79 thousand in 2018
to 11.57 thousand by 2028.

Analysis: Growth is likely fueled by the fast fashion
trend, increasing brand diversifications, and a rising
number of online retail startups.

Total Market Perspective

Overall Trend: The total number of enterprises across
all sectors is projected to rise from 88.08 thousand
in 2018 to 115.00 thousand by 2028.

Market Dynamics: This overall growth indicates a
vibrant and evolving market landscape, with new
opportunities for startups and existing businesses to
expand despite some sectors showing a decline in
enterprise numbers.
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Analysis of Employee Trends in the U.S. Consumer Goods Market (2018-2028)
Fig 6. Employee Trends in the U.S

5000

[2¥]
(¥
-
o
o
S
~
&
(=]
[
%]
&
o
(%]

4000 3,785.91 3 718.81 9 3,759.57 3,781.69 3,805.

=
g
o
%]
w
“
=
~
~J
N
w
-
‘J
]
w
n
w
w
-
2
—

- H B m E E E E E E =E BN
B EEEEEEERRR
3
=
= 2000 I I
1000
B B = B B B B EEE =
, I H H H H B H B = = =
2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028
@ Beverages @ Electrical Equipment
@ Electronic Products & Components ' Food @ Furniture
@ Leather & Related Products @ Media Products @ Tobacco Products

@ Wearing Apparel

Notes: Data shown reflects market impacts of the Russia-Ukraine war.

Most recent update: Sep 2023

Source: Statista Market Insights

uSC 2024 CPG INDUSTRY ANALYSIS AND TRENDS 30



Tab 7. Employee Trends in the U.S (detailed data)

Employee Trends

in thousand

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

Beverages 207.9 207 .4 204 223.7 237 2511 266.1 281.9 298.6 316.4 335.2

Electrical Equipment 3449 343.5 3344 341.5 342.6 343.8 3451 346.6 348.1 349.7 3514

Electronic Products & Components| 816.8 814.1 796.2 784.3 778.5 773.1 768.2 763.6 759.4 755.6 752 .1
Food 1,494.00(1,489.00|1,509.00{1,513.00(1,529.00|1,544.00|1,560.00(1,577.00|1,594.00|1,611.00(1,629.00

Furniture 384.4 360.5 347 366.5 369 3715 374 376.6 379.2 381.8 384.4

Leather & Related Products 26.04 26.57 25.21 25.52 25.56 25.61 25.65 25.7 25.74 25.78 25.83

Media Products 420.1 392 372.7 375.3 367.3 359.5 351.9 344.5 337.2 330 323

Tobacco Products 13.24 11.86 10.74 11.53 11.29 11.06 10.83 10.61 10.39 10.18 9.97

Wearing Apparel 78.53 73.88 65.7 66.37 63.38 60.52 57.79 55.18 52.69 50.32 48.05
Total 3,786.00(3,719.00/3,665.00(3,708.00(3,723.00|3,741.00(3,760.00(3,782.00|3,805.00|3,831.00(3,859.00
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Overview

This analysis provides a comprehensive look at the number
of employees in thousands across various sectors of the
U.S. consumer goods market from 2018 to 2028. These
numbers offer insights into employment trends, potential
economic shifts, and the overall health of different
industries.

Detailed Employee Trends by Sector

Beverages

o Trend: A consistent increase in employee numbers
from 207.90 thousand in 2018 to a projected 335.20
thousand by 2028.

o Analysis: The growth in employment could be related
to expansion in production capabilities and market
reach, possibly driven by a rise in global demand for
diverse beverage options.

Electrical Equipment

e Trend: Gradual increase from 344.90 thousand in
2018 to 351.40 thousand by 2028.

« Analysis: Slight growth in employment indicates
stable demand for electrical products, with potential
shifts towards more automated production
processes tempering more significant employment
increases.
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Electronic Products & Components

o Trend: Decreasing from 816.80 thousand in 2018 to
752.10 thousand by 2028.

o Analysis: The decline may reflect industry-wide
efficiencies such as automation and outsourcing,
potentially reducing the need for a large workforce.

Food

o Trend: Increasing from 1,494.00 thousand in 2018 to
1,629.00 thousand by 2028.

o Analysis: Employment growth in the food sector is
likely due to ongoing expansions in food production
and processing facilities to meet rising global food
demands.

Furniture

o Trend: Moderate recovery in employee numbers from
a dip in 2020, leveling out to 384.40 thousand by
2028.

o Analysis: The recovery and stabilization might be
influenced by market corrections and potentially
increasing domestic manufacturing efforts.

Leather & Related Products
o Trend: Very stable employment numbers, slight
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increase from 26.04 thousand in 2018 to 25.83 o Analysis: This sector may be experiencing significant
thousand by 2028. impacts from import competition and shifts to online

o Analysis: Stability suggests a mature market with retailing which typically require fewer employees.

balanced production and workforce demands.

Overall Market Perspective
« General Observation: The total number of employees

Media Products in the market is projected to grow from 3,786.00
« Trend: Declining from 420.10 thousand in 2018 to thousand in 2018 to 3,859.00 thousand by 2028.
323.00 thousand by 2028. « Sectoral Impact: While sectors like Food and

Beverages are adding jobs, industries such as
Electronic Products and Media Products are seeing
reductions in workforce numbers.

o Analysis: The significant reduction could be due to
digital transformation in the media sector reducing
the need for traditional production roles.

Tobacco Products . .
« Trend: Consistent decline from 13.24 thousand in Analysis of Product Development in the US

2018 to 9.97 thousand by 2028. Consumer Goods Market Across Various

« Analysis: The decrease in employment could Industries
be reflecting shrinking market presence and
possibly increasing regulatory pressures leading to
downsizing. The beverage industry is increasingly focusing on

sustainable practices and responding to consumer

demands for products that align with their personal

Beverages

Wearing Apparel _ _ values such as environmental and ethical considerations.
« Trend: Noticeable decline from 78.53 thousand in Companies are innovating their product lines to include
2018 to 48.05 thousand by 2028. sustainable packaging and ethically sourced materials.
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Notably, the trend towards functional beverages that meet
specific consumer health needs is on the rise, reflecting

a shift towards products that contribute positively to the
consumer’s lifestyle (Clarkston Consulting).

» Sustainability and Health Trends: The beverage
sector is increasingly focusing on creating
products that align with consumer values such
as environmental responsibility and health
consciousness. For example, companies are
developing sustainable packaging solutions
and beverages that support health and wellness
lifestyles. Beverage brands are leveraging trends
in conscious consumption to align their portfolios
with consumer preferences for organic and natural
ingredients (Clarkston Consulting).

« Innovative Products: Beyond traditional beverages,
companies are also expanding into new categories
like functional and energy drinks, which offer added
health benefits tailored to the lifestyle of modern
consumers. This includes innovations in beverage
formulations to include vitamins, minerals, and
supplements that cater to specific health needs
(Clarkston Consulting).
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Electrical Equipment

In the electrical equipment sector, there is a significant
emphasis on enhancing product features to include

smart home solutions and energy management

systems, reflecting a broader consumer preference for
technologically advanced and energy-efficient products.
Companies are investing in R&D to develop products that
integrate seamlessly into the digitally connected ecosystem
of modern homes (Fortune Business Insights).

o Smart Home Integration: There's a growing trend
towards integrating smart technology into home
appliances and systems. Companies are developing
products that enhance energy efficiency and
connectivity, reflecting the consumer demand for
homes that are both technologically integrated and
environmentally friendly (Fortune Business Insights).

e Product Features and Customization: Manufacturers
are focusing on customizable and adaptable
products that can seamlessly integrate into various
home environments and meet specific consumer
needs. This includes the development of modular
electrical systems that can be easily configured by
the consumer (Fortune Business Insights).
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Electronic Products & Components

The electronics sector continues to innovate aggressively,
with companies expanding their offerings to include
cutting-edge technology such as wearables and smart
entertainment systems. The focus is heavily on creating
products that offer enhanced usability and connectivity,
catering to the tech-savvy consumer base looking for high-
performance gadgets (Fortune Business Insights).

o Advanced Technologies: The electronics sector
is highly influenced by rapid technological
advancements. Key trends include the integration
of Al and loT, which are being incorporated into
consumer electronics to enhance functionality and
user interaction. Products such as smart wearables
and home entertainment systems are increasingly
featuring advanced sensors and software that
personalize the user experience (Fortune Business
Insights).

o Consumer-Centric Design: Companies are adopting
designs that are both aesthetic and functional,
appealing to a tech-savvy market segment that
values both style and performance in their electronic
products (Fortune Business Insights).
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Food

The food industry is seeing a transformation driven by
consumer interest in health and wellness. Manufacturers
are prioritizing the development of products that support a
healthy lifestyle, using ingredients that provide nutritional
benefits without compromising on taste. Moreover, there
is a growing trend towards transparency in production
processes and ingredient sourcing, reflecting consumer
demand for authenticity and food safety (Deloitte United
States).

o Health-Driven Products: In response to a shift
towards healthier lifestyles, food manufacturers
are innovating their product lines to include more
healthful options. This involves using ingredients
that are low in sugar, fat, and calories but high in
essential nutrients. The development of gluten-free,
non-GMO, and organic products is also on the rise
(Deloitte United States).

o Sustainable Practices: There is an increased focus
on reducing the environmental impact of food
production. This includes efforts to minimize food
waste, enhance energy efficiency in production
processes, and ethical sourcing of raw materials
(Deloitte United States).
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Furniture

Product development in the furniture industry is adapting
to consumer demands for eco-friendly and sustainable
products. There is an increasing preference for furniture
made from recycled materials or sourced from sustainable
forests. Companies are also focusing on modular and
multi-functional furniture that offers flexibility and space
efficiency, which is particularly appealing in urban settings
(Deloitte United States).

o Eco-Friendly Materials: The furniture industry is
moving towards the use of sustainable materials
such as reclaimed wood and recycled metals
and plastics. There is also a significant interest in
developing furniture that can be easily recycled at
the end of its lifecycle to minimize environmental
impact (Deloitte United States).

e Modular and Functional Designs: Consumers are
favoring furniture that offers flexibility in terms
of use and space efficiency. This has led to the
development of multi-functional furniture pieces that
can adapt to various living spaces and uses (Deloitte
United States).

Leather & Related Products

The leather industry is also pivoting towards sustainability.
New methods of production that reduce water and

chemical use are becoming more prevalent. Additionally,
there is arise in the use of alternative materials that
mimic leather but are made from plant-based or recycled
materials, which reduce environmental impact (Deloitte
United States).

« Alternative Materials: With growing concerns over
animal welfare and the environmental impact
of traditional leather production, companies are
exploring alternatives to animal leather. These
include synthetic leathers made from plastics and
plant-based materials that mimic the properties of
real leather without the ethical and environmental
costs (Deloitte United States).

Media Products

In media products, there is a noticeable shift towards digital
formats and platforms that offer enhanced consumer
interaction and personalization. Companies are leveraging
advanced analytics and Al to create content that is more
engaging and tailored to individual preferences. The use

of virtual and augmented reality in media is enhancing
consumer experiences by providing more immersive
content (Deloitte United States).

« Digital and Interactive Media: The shift towards
digital media continues to dominate the industry,
with companies investing in online platforms that
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offer on-demand content. This includes streaming
services for music, television, and movies, as well
as digital editions of books and magazines (Deloitte
United States).

o Personalization and Customization: Media
companies are leveraging data analytics to
personalize content and advertisements to individual
preferences, enhancing consumer engagement and
satisfaction (Deloitte United States).

Tobacco Products

Even in industries like tobacco, there is innovation with a
focus on reducing harmful effects. Many companies are
developing and expanding their portfolios to include non-
combustible products like e-cigarettes and heated tobacco
products, which are perceived as less harmful alternatives
to traditional cigarettes (Deloitte United States).

o Harm Reduction: Tobacco companies are
increasingly focusing on harm reduction strategies.
This includes the development of products such as
e-cigarettes and heated tobacco products, which are
marketed as less harmful alternatives to traditional
combustible cigarettes (Deloitte United States).

Wearing Apparel

The apparel industry is particularly responsive to consumer
trends demanding sustainability and ethical production
practices. There is a growing use of recycled materials and
a push towards manufacturing processes that use less
water and chemicals. Fashion brands are also exploring
new business models such as rental and resale, to align
with the consumer shift towards circular fashion (Deloitte
United States).

» Sustainable Fashion: There is a strong trend towards
sustainability in the apparel industry, with companies
focusing on reducing their carbon footprint through
the use of recycled materials and eco-friendly
manufacturing processes (Deloitte United States).

« Fast Fashion vs. Ethical Fashion: While fast fashion
continues to be popular for its affordability and
trend responsiveness, there is a growing movement
towards ethical fashion, which emphasizes
transparency in the supply chain and fair labor
practices (Deloitte United States).
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Comprehensive Overview of Product
Packaging Trends Across Various
Industries in the US Consumer Goods
Market

Beverages

In the beverage industry, there is a strong focus on
incorporating recycled content and enhancing the
recyclability of packaging materials. Companies are also
experimenting with biodegradable and compostable
materials to reduce environmental impact and appeal

to eco-conscious consumers. This shift is largely driven
by consumer demand for sustainability and the global
push towards reducing single-use plastics (McKinsey &
Company) (Thomasnet).

e Recycled Content and Bioplastics: The beverage
industry is making significant strides in integrating
recycled content into its packaging materials,
especially in water and soft drink bottles. Companies
like Coca-Cola and PepsiCo are leading the charge by
committing to substantial percentages of recycled
PET in their bottles. Additionally, there is a move
towards plant-based plastics which are designed to
reduce carbon footprint significantly (McKinsey &
Company).
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« Refillable and Returnable Bottles: There’s also a
growing trend towards the use of refillable and
returnable bottles aimed at reducing waste. This
model not only ensures repeated use of containers
but also promotes consumer engagement with
sustainability initiatives (McKinsey & Company)
(McKinsey & Company).

Electrical Equipment

For electrical equipment, packaging innovations are leaning
towards sustainability with the use of recycled plastics and
metals. There is also a trend towards designing reusable
and returnable packaging to extend the lifecycle of the
materials used. These efforts are part of a broader industry
movement to minimize ecological footprints and align

with circular economy principles (McKinsey & Company)
(McKinsey & Company).

« Durability and Reusability: In the electrical equipment
sector, packaging strategies are increasingly
focusing on durability and the potential for reuse.
Manufacturers are exploring designs that consumers
can either return or reuse, thus minimizing the
reliance on single-use packaging solutions
(McKinsey & Company).

o Eco-Friendly Materials: There is also an emphasis
on using materials that have lower environmental
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impacts, such as recycled cardboard and
biodegradable packing peanuts, instead of traditional
foam or plastic bubble wrap (McKinsey & Company).

Electronic Products & Components

Electronic sectors are advancing their packaging strategies
by implementing smart packaging solutions that include
sensors and tags for better tracking and management. These
technologies not only improve customer engagement but
also enhance the environmental sustainability of packaging
by optimizing logistics and reducing waste (McKinsey &
Company) (McKinsey & Company).

o Smart Packaging Technologies: The electronics
industry is incorporating smart technologies into
packaging, which includes the use of NFC tags
and QR codes that consumers can scan to find out
more about the recycling of the product packaging.
These technologies not only enhance consumer
engagement but also help in proper disposal and
recycling of packaging materials (Thomasnet).

e Reduction in Packaging Size: Companies are working
to reduce the overall size of packaging by using
materials that offer the same level of protection
with less bulk. This effort helps reduce waste and
transportation emissions (Thomasnet).
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Food

The food industry is at the forefront of adopting innovative
packaging solutions to address both consumer safety and
sustainability. This includes the use of smart packaging
technologies that improve food preservation and shelf

life while using environmentally friendly materials. Efforts
to increase the use of compostable and biodegradable
packaging are particularly noticeable in this sector
(McKinsey & Company) (Thomasnet).

« Compostable and Edible Packaging: Innovation
in the food sector includes the development
of compostable and even edible packaging as
companies attempt to decrease plastic waste.
For instance, snack foods are being packaged in
seaweed-based materials that consumers can eat,
reducing packaging waste entirely (Thomasnet).

o Enhanced Recycling Features: Packaging in the
food industry is also featuring improved labeling
to facilitate better consumer recycling practices.
This includes clearer marking of recyclable parts
and instructions for proper disposal (McKinsey &
Company).

Furniture

In furniture, there is an increasing use of recycled materials
for packaging. The industry is exploring more sustainable
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options such as bioplastics and compressed paper
materials that offer significant reductions in waste and
emissions associated with their production and disposal
(McKinsey & Company).

e Furniture Wrap from Recycled Materials: Furniture
companies are increasing the use of wraps made
from recycled plastics and fabrics. This initiative not
only reuses materials that might otherwise end up in
landfill but also often provides better protection than
traditional packaging (McKinsey & Company).

Leather & Related Products

Sustainability in leather products is becoming increasingly
important, with a shift towards lightweight and reduced
material usage in packaging. Innovations include the use of
recycled paper and plant-based plastics that complement
the organic and natural positioning of these products
(McKinsey & Company).

e Minimalist Packaging: The leather industry is
adopting minimalist packaging strategies to cut
down on waste. This includes reducing auxiliary
materials like tags, wrappers, and boxes unless
absolutely necessary (McKinsey & Company).
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Media Products

Packaging strategies in the media industry are evolving
towards greater sustainability, with increased use of paper-
based materials and reduction in plastic use. There is also
a significant interest in modular packaging designs that
adapt to multiple product types to reduce excess packaging
waste (McKinsey & Company).

« Digital Delivery: The media industry is significantly cutting
down on physical packaging by promoting digital formats
and subscriptions. This shift not only reduces physical
waste but also decreases the carbon footprint associated
with physical distribution (McKinsey & Company).

Tobacco Products

The tobacco industry is incorporating more recycled
content in packaging and exploring biodegradable options
to improve sustainability. These changes are part of
wider regulatory and consumer demand shifts towards
environmentally friendly products (McKinsey & Company).

» Standardization of Packaging: Tobacco companies
are moving towards standardized packaging to
reduce the production variations that can complicate
the recycling process. This change is part of broader
regulatory trends aiming to reduce the appeal of
tobacco products while also minimizing waste
(McKinsey & Company).
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Wearing Apparel

Apparel companies are particularly active in redesigning
packaging to be more sustainable. This includes using
recycled fabrics for bags and wraps and integrating
biodegradable composites where possible. The sector

is also leading in terms of using innovative designs that
reduce the overall use of packaging materials (McKinsey &
Company) (McKinsey & Company).

e Recycled Content in Clothing Packaging: Apparel
companies are increasingly using recycled paper and
bioplastics for their packaging needs. There is also
a trend towards using fabric bags that consumers
can reuse, which not only provides a sustainable
packaging solution but also adds value for the
consumer (McKinsey & Company).

Key Insights

Across all sectors, there is a clear trend towards more
sustainable packaging options. This includes greater use
of recycled materials, advancements in biodegradable and
compostable technologies, and innovations designed to
extend the lifecycle of packaging. Consumer demand for
environmentally friendly products, coupled with increasing
regulatory pressures, is driving these changes. Companies
are being encouraged to think creatively about how

they can minimize their environmental impact while still

providing safe and effective packaging solutions (McKinsey
& Company) (McKinsey & Company).

These trends highlight a significant shift in the consumer
goods industry towards sustainability and efficiency in
packaging, aligning with global environmental goals and
consumer expectations.

Comprehensive Analysis of Scaling
and Pricing Strategies Across Various
Industries in the US Consumer Goods
Market

The US consumer goods market is undergoing significant
transformations in how companies scale their operations
and price their products. Here's an in-depth look at the
trends and strategies across multiple industries:

Beverages

In the beverages sector, companies are increasingly
leveraging data-driven insights to tailor pricing strategies
that meet diverse consumer demands across different
markets. This involves dynamic pricing models that
respond in real-time to changes in demand and competition
levels. Companies are focusing on maximizing revenue
through a mix of volume sales and strategic pricing to
maintain competitiveness without alienating price-sensitive
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consumers (Pricefx) (Deloitte United States).

« Dynamic Pricing: The beverage industry often utilizes
dynamic pricing strategies to adjust prices in real-
time based on market demand, competition, and
other factors. This allows companies to optimize
revenue on a per-case basis during high-demand
periods such as holidays or special events (Pricefx).

e Volume Discounts: Bulk purchase incentives
are commonly used to encourage larger orders,
particularly for distributors and retailers. This
strategy not only helps in clearing inventory but
also builds retailer loyalty and market penetration
(Deloitte United States).

Electrical Equipment

Manufacturers in the electrical equipment field are
implementing pricing strategies that reflect the added value
of technologically advanced features. Pricing models are
designed to accommodate the higher costs associated
with innovation while ensuring that price points remain
competitive within global markets. The focus is on creating
value for consumers that justifies premium pricing, aligning
with broader economic conditions that influence consumer
spending habits (Deloitte United States) (FRED).

o Cost-Plus Pricing: Given the high costs associated
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with manufacturing advanced electrical equipment,
companies often employ cost-plus pricing to ensure
a steady profit margin while remaining competitive
against global manufacturers (Deloitte United States)
(FRED).

e Premium Pricing: For innovative products featuring
new technology, a premium pricing strategy is
often adopted. This helps in recovering the R&D
investments more rapidly while positioning the brand
as a leader in technological advancements (FRED).

Electronic Products & Components

This industry is embracing competitive pricing strategies

to penetrate highly saturated markets. Companies are
utilizing cost-plus pricing to cover production costs while
ensuring profitability. There’s also a significant emphasis on
promotional pricing tactics to attract tech-savvy consumers
looking for the latest gadgets at reasonable prices (Pricefx)
(Deloitte United States).

o Penetration Pricing: To capture market share,
electronic firms might enter the market with low
prices, attracting buyers and deterring potential
competitors. Over time, prices may increase as the
brand establishes itself and adds features to the
product (Deloitte United States).
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o Skimming Strategy: Conversely, companies may
introduce new products at high prices if they offer
substantial improvements over existing technology.
Prices are lowered gradually as the product moves
through its lifecycle (Deloitte United States).

Food

Food manufacturers are adopting flexible pricing strategies
to cope with fluctuating supply chain costs and varying
consumer price sensitivities. Value-based pricing is
prevalent, where prices are set based on the perceived
value of products to different consumer segments. This
approach helps in maintaining consumer loyalty and
market share in a highly competitive environment (Pricefx)
(Cambridge).

« Psychological Pricing: Food companies often use
psychological pricing strategies to make prices
seem lower than they actually are, such as pricing
items at $1.99 instead of $2.00. This can influence
consumer perception and boost sales (Cambridge).

o Loss Leader Strategy: Some items are priced below
cost to draw customers into stores where they are
likely to purchase other higher-margin products.
This is particularly common in grocery stores
(Cambridge).

Furniture

In the furniture industry, pricing strategies often reflect the
cost of materials and craftsmanship involved in production.
With an increasing consumer preference for sustainable
and high-quality products, companies are justifying higher
price points by emphasizing durability and eco-friendliness,
which are highly valued by today’s consumers (Deloitte
United States).

e Value-Based Pricing: Furniture companies might
use value-based pricing where the selling price is
determined based on the perceived value to the
customer rather than the cost of the product. This is
common in luxury furniture markets where design,
brand reputation, and customer service can justify
higher prices (Deloitte United States).

Leather & Related Products

Companies in this sector are carefully balancing cost-
plus and value-based pricing strategies to cater to a niche
market that values both quality and sustainability. Pricing
is often set at a premium to reflect the artisanal nature of
products and the sustainable practices involved in their
production (Deloitte United States).

o Tiered Pricing: Different pricing levels are set based
on product quality and features. For example,
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premium leather goods like handbags and jackets
might be priced higher due to their superior
craftsmanship and brand prestige (Deloitte United
States).

Media Products

Pricing in the media products industry is heavily influenced
by digital transformation. Subscription models are
becoming increasingly popular, providing consumers with
value through continuous access to content. Dynamic
pricing strategies are also used during promotional periods
to increase subscription numbers quickly (Deloitte United
States).

o Subscription Models: Media companies are
increasingly turning to subscription pricing models
where users pay a recurring fee to access content.
This model provides a steady revenue stream and
can help build a loyal customer base (Deloitte United
States).

e Freemium Models: Many digital media products are
offered for free with basic features, with revenue
generated through premium upgrades. This strategy
allows users to try the product before committing
financially (Deloitte United States).

Tobacco Products

The tobacco industry’s pricing strategies are intricately
linked to regulatory environments and societal attitudes
towards smoking. Companies are focusing on price
optimization to maintain profitability in a declining market,
often using price increases to offset lower volume sales
(Deloitte United States).

e Tiered Pricing: Similar to leather goods, tobacco
products may also be segmented into different price
tiers. Premium brands can command higher prices,
while value brands may be targeted at more price-
sensitive consumers (Deloitte United States).

Wearing Apparel

Apparel companies are increasingly using psychological
pricing strategies to attract fashion-conscious consumers.
The industry also sees frequent use of promotional pricing,
particularly during seasonal changes, to keep inventory
moving and attract bargain hunters (Deloitte United States)
(McKinsey & Company).

o Seasonal Pricing: Apparel pricing often fluctuates
with the seasons. Prices may be higher when a new
season'’s fashions are released and decrease as
the season progresses to make room for the next
season’s items (McKinsey & Company).
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o Promotional Sales: Frequent sales and promotions
are a common strategy in the apparel industry to
continually attract buyers and clear out inventory,
especially in highly competitive markets (McKinsey &
Company).

In-Depth Analysis of Branding and
Marketing Strategies Across Various
Industries in the US Consumer Goods
Market

The US consumer goods sector is increasingly leveraging
advanced branding and marketing strategies to enhance
consumer engagement and drive sales. Below is a detailed
exploration of how different industries are implementing
these strategies:

Beverages

The beverage industry focuses heavily on aligning brand
values with consumer expectations, particularly around
health and sustainability. Brands are utilizing digital
marketing strategies to promote their environmentally
friendly initiatives and health-oriented products. This
includes using social media platforms to engage directly
with consumers and personalize marketing messages
based on consumer behavior data (Pricefx) (Deloitte United
States).
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o Community Engagement and Sustainability:
Beverage companies are increasingly using their
sustainability efforts as a key marketing tool.
Campaigns often feature their efforts to reduce
water usage and carbon footprints, appealing
particularly to environmentally conscious
consumers. Digital campaigns are supplemented by
interactive community events to foster a stronger
consumer connection (Pricefx) (Deloitte United
States).

e Innovative Product Sampling: Many beverage brands
are pioneering digital product sampling where
consumers can register online to receive samples,
thus integrating traditional marketing methods with
modern technology to enhance consumer experience
and data collection (Deloitte United States).

Electrical Equipment

In electrical equipment, companies are enhancing their
online presence and utilizing digital tools to demonstrate

the technical superiority and environmental benefits of
their products. Interactive digital experiences, such as

virtual reality (VR) setups to showcase product features
and installation processes, are becoming common (Deloitte
United States).
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Electronic Products & Components

Brands in the electronics market are increasingly using Al
and big data to create targeted advertising campaigns.
They also focus on online engagement through tech-driven
interactive experiences. This includes using augmented
reality (AR) to allow consumers to visualize products in
their own homes before purchase (Deloitte United States).

o Educational Marketing: Companies in this sector are
creating extensive educational content that explains
the benefits of their products over traditional
models, often highlighting energy efficiency and
smarter technology. Webinars, video tutorials, and
interactive diagrams are common tools used in these
campaigns (Deloitte United States) (FRED).

 Virtual Demonstrations: Augmented reality (AR) apps
that allow customers to see how electrical systems
would work in their own homes are becoming an
essential part of the sales process for many brands,
providing a deeply personalized shopping experience
(Deloitte United States).

Food

Food brands are heavily investing in creating content that
resonates with the values of their target audience. This
includes marketing campaigns focused on transparency,

organic ingredients, and sustainability practices.
Personalized marketing through data analytics is also a
key strategy, aiming to tailor experiences and products to
individual preferences (Pricefx).

« Transparency and Traceability: Food companies
are increasingly using QR codes on packaging that
customers can scan to view the product’s entire
supply chain, highlighting natural ingredients and
ethical practices. This transparency builds trust
and helps justify premium pricing for high-quality
products (Pricefx).

o Nutritional Blogging: Many food brands run popular
health and wellness blogs that provide recipes and
nutritional advice, subtly integrating their products
into lifestyle advice to boost brand loyalty and
customer engagement (Pricefx).

Furniture

Furniture companies are using online platforms to
showcase their design aesthetics and sustainability
credentials. High-quality digital content that highlights
craftsmanship and material sourcing helps in connecting
with eco-conscious consumers. Additionally, many are
adopting storytelling techniques to strengthen brand loyalty
and emphasize durability and design (Deloitte United
States).
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o Design Storytelling: Furniture brands are utilizing
storytelling to highlight the craftsmanship behind
their products. Marketing materials often include
stories about the artisans who create their products
and the techniques they use, which resonates well
with consumers interested in authenticity and quality
(Deloitte United States).

« Interactive Showrooms: Some high-end furniture
brands have developed virtual showrooms that
allow customers to customize furniture items online
and see how different fabrics and styles look in
simulated home environments (Deloitte United
States).

Leather & Related Products

Marketing in the leather goods sector often involves
storytelling to highlight artisanal practices and sustainable
materials. Brands use social media and online marketing

to tell these stories, engaging consumers who value
craftsmanship and ethical production (Deloitte United States).

o Artisanal Highlighting: Marketing for leather goods
often includes detailed narratives about the sourcing
of materials and the artisanal methods used in
production. These stories are typically shared across
social media platforms and through email marketing
to create a luxury, boutique feel (Deloitte United
States).

Media Products

In media, there is a strong focus on using content
marketing and native advertising to integrate messages
into platforms where they do not feel like ads. This

subtler approach can lead to higher engagement rates as
consumers prefer content that aligns seamlessly with their
usual media consumption (Deloitte United States) (RSM
us).

o Content-Driven Strategies: Media companies are
increasingly focusing on content-driven strategies
that integrate products naturally into articles,
videos, and podcasts. This approach aims to make
advertising feel less intrusive and more like a value
addition to the content consumer is already enjoying
(Deloitte United States) (RSM US).

Tobacco Products

Tobacco companies are navigating strict advertising
restrictions by focusing on harm reduction and cleaner
alternatives to traditional smoking products. Marketing
strategies include educational campaigns about the
reduced risks associated with new products compared to
traditional cigarettes (Deloitte United States).

o Risk Reduction Focus: Marketing for newer tobacco
products frequently focuses on reduced-risk claims.
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These campaigns are carefully crafted to highlight
scientific studies and expert opinions that support
their claims, making them appealing to health-
conscious consumers (Deloitte United States).

Wearing Apparel

Apparel brands are at the forefront of integrating social
media trends into their marketing strategies. They use
platforms like Instagram and TikTok not just for advertising
but to create a community around their brand. Influencer
partnerships are particularly effective in this industry,
helping to reach a wider audience by aligning with
personalities that reflect the brand’s image and values
(Deloitte United States) (McKinsey & Company).

« Fast Fashion vs. Sustainability: Apparel companies
are navigating the complex dynamics between fast
fashion and sustainability. Effective campaigns
often address this by highlighting the brand’s efforts
in recycling and sustainable practices while also
showcasing the latest fashion trends through quick-
response manufacturing models (Deloitte United
States) (McKinsey & Company).

 Influencer Collaborations: Influencer marketing is
particularly prevalent in this industry. Brands collaborate
with fashion influencers to create co-branded content
that is shared across social media platforms, driving
engagement and sales (McKinsey & Company).

In-depth Analysis of Cost of Goods Sold
(COGS) Across Various Industries in the
US Consumer Goods Market

Beverages

In the beverage industry, COGS is significantly influenced by
the costs of raw materials such as sugar, fruit concentrates,
and packaging materials. Many companies in this sector
are exploring bulk purchasing and long-term contracts

with suppliers to reduce material costs. Additionally,

there’s a growing trend towards using more cost-efficient,
sustainable materials to align with consumer preferences
for eco-friendly products (Wall Street Prep) (NerdWallet:
Finance smarter).

o Resource Management: The beverage industry
closely monitors the cost fluctuations of essential
raw materials like water, sugar, and natural flavors
to manage their COGS. Techniques include hedging
against price increases and collaborating with
local suppliers to reduce transportation costs.
Additionally, investment in water recycling processes
and sustainable sourcing can also lead to long-term
cost efficiencies (Wall Street Prep).

« Packaging Innovations: Companies are exploring
advanced packaging technologies that reduce
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material costs while improving sustainability. These
include lighter-weight materials that lower both
shipping costs and carbon footprints (NerdWallet:
Finance smarter).

Electrical Equipment

For electrical equipment manufacturers, COGS typically
includes the costs of electronic components, metals,

and other raw materials. The industry often faces
fluctuations in raw material prices, which can significantly
impact COGS. To mitigate these effects, companies are
investing in automation to reduce labor costs and improve
manufacturing efficiency (Wall Street Prep) (NerdWallet:
Finance smarter).

o Advanced Manufacturing: To control COGS, firms in
this sector are increasingly automating production
lines, which helps reduce labor costs and minimize
human error. Integration of Al and robotics has been
crucial in achieving these efficiencies (NerdWallet:
Finance smarter).

o Component Standardization: By standardizing
parts across multiple product lines, companies
can purchase components in bulk, benefiting from
economies of scale, which significantly lowers the
per-unit cost of materials (Wall Street Prep).

Electronic Products & Components

The electronics sector sees a high COGS due to expensive
components like semiconductors and precision metals.
With the ongoing global chip shortage, companies are
finding it challenging to control COGS. Many are turning

to alternative suppliers and technologies to ensure steady
production without significant price increases (Wall Street
Prep) (NetSuite).

» Supply Chain Diversification: To combat the volatility
in component pricing, especially semiconductors,
electronic companies are diversifying their supplier
base. This not only helps in negotiating better
prices but also ensures a consistent supply chain
unaffected by regional disruptions (NetSuite).

o Lean Inventory Techniques: Implementing just-in-
time inventory systems reduces holding costs and
minimizes the risk of obsolescence, particularly
important in industries like electronics where product
cycles are short (Wall Street Prep).

Food

COGS in the food industry includes expenses related to raw
ingredients, packaging, and direct labor. With increasing
global demand for food products, companies are focusing
on supply chain optimization and waste reduction to
manage COGS effectively. This includes investments in
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technology for better inventory management and process conscious consumers (Fit Small Business).

automation (Wall Street Prep) (Aspire Finance). o Modular Design Practices: These allow for the

extensive use of standardized parts, which reduces
manufacturing and inventory costs. Modular
designs also offer the flexibility to adapt to different
consumer needs without significant additional costs
(Fit Small Business).

« Efficiency in Production: Food producers are
turning to automated production techniques that
help in scaling operations without proportionately
increasing labor costs. For instance, continuous flow
manufacturing can optimize both time and resource
use (Aspire Finance).

. Dynamic Sourcing: By adapting sourcing strategies  Leather & Related Products

based on seasonal and market changes, food In the leather goods sector, significant COGS factors
companies can keep raw material costs under include the cost of raw hides, tanning materials, and
control. Flexible sourcing strategies can help craftsmanship. Companies are increasingly using recycled
mitigate risks associated with price volatility in and alternative materials to reduce costs and appeal to
commodities like grains and vegetables (Aspire environmentally conscious consumers (Wall Street Prep)
Finance). (Sage US).

Furniture o Eco-efficient Production Methods: Techniques

Furniture manufacturers deal with COGS components such such as vegetable tanning, although initially more

as wood, metal, textiles, and labor. The industry is adopting expensive, can lead to savings in water and chemical

modular design techniques and just-in-time manufacturing use, reducing long-term operational costs (Sage US).

processes to reduce waste and manage costs more

» Upcycled Materials: Utilizing scraps and offcuts in
efficiently (Wall Street Prep) (Fit Small Business). pey ! lizing scrap utsi

new products helps minimize waste and materials

) ) ) o costs, a practice becoming increasingly popular in
e Recycled and Alternative Materials: With the rising the sustainable fashion and accessories sectors
cost of raw materials like wood and metal, furniture (Sage US).

manufacturers are increasing their use of recycled
materials which are often cheaper and appeal to eco-
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Media Products

COGS for media companies primarily involves production
costs such as filming, editing, and staff wages. With the
shift towards digital distribution, physical production costs
have decreased, but digital storage and bandwidth costs
have emerged as new COGS factors (Wall Street Prep)
(Lightspeed).

« Digital Distribution: The shift towards digital media
significantly cuts down on the manufacturing and

maximize yield from raw tobacco leaves, reducing
waste and improving cost-efficiency (American
Express).

Vertical Integration: By controlling more stages of
the supply chain, from cultivation to packaging,
tobacco firms can better manage their costs and
reduce external dependencies (American Express).

Wearing Apparel

distribution costs associated with physical products

For apparel manufacturers, key COGS components are
like DVDs and printed media (Lightspeed).

fabric, labor, and logistics. Many are exploring fast fashion
models to reduce production times and costs. Others

are implementing advanced forecasting models to better
predict style popularity and avoid overproduction (Wall

o Content Monetization: Innovative monetization
strategies, such as in-content advertising and
premium subscription models, help media

companies offset content production costs and
improve profitability (Lightspeed).

Tobacco Products

The tobacco industry’s COGS includes the cost of tobacco
leaves, manufacturing, and packaging. Despite regulatory

challenges, companies are managing COGS by optimizing
production processes and leveraging economies of scale

(Wall Street Prep) (American Express).

o Process Optimization: Tobacco companies focus
on optimizing curing and processing techniques to
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Street Prep) (QuickBooks Official Site).

Fast Cycle Times: Apparel companies are reducing
COGS by decreasing the time from design to shelf.
Faster cycle times can reduce inventory costs

and markdowns by aligning production closer to
consumer demand (QuickBooks Official Site).

Sourcing Strategy: Strategic global sourcing—
identifying the most cost-effective countries to
manufacture products—allows apparel brands to
balance cost and quality to meet pricing strategies
effectively (QuickBooks Official Site).
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Market Dynamics and Consumer Behavior
in Chicago, Houston, and San Diego

1.
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Consumer Preferences: In cities such as Chicago,
Houston, and San Diego, there’s a significant trend
towards eco-conscious and health-centric products.
This is influencing not only the types of products
being offered but also the marketing strategies
being deployed to engage with consumers (Coherent
Insights).

Technological Integration: Advanced analytics and
digital marketing are becoming increasingly crucial.
Companies across these cities are leveraging big
data and Al to enhance customer understanding
and tailor their marketing efforts. This includes
personalization strategies that significantly improve
engagement and conversion rates (Coherent
Insights).

Economic Factors: The overall economic
environment, including factors like disposable
income levels and consumer confidence, plays

a crucial role in shaping market trends in these
cities. For instance, the variation in economic
conditions can affect consumer spending habits and
preferences (Coherent Insights).

Specific Challenges and Strategies

Intense Competition: In all three cities, there is fierce
competition among retailers and manufacturers to
capture consumer interest. This is often reflected

in aggressive pricing strategies and substantial
investments in marketing campaigns to attract and
retain customers (Coherent Insights).

Digital and Physical Retail Integration: Retailers in
Chicago, Houston, and San Diego are increasingly
integrating their online and physical presence

to provide a seamless shopping experience.

This is partly due to the rising competition from
e-commerce giants like Amazon, which has set high
consumer expectations for convenience and speed
(Coherent Insights).

Sustainability and Ethical Practices: There is a
growing demand for sustainable and ethically
produced goods. Companies are responding

by altering their product lines and supply chain
practices to be more environmentally friendly and
socially responsible (Coherent Insights).
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Future Outlook

o Market Growth and Trends: The consumer goods
market in these cities is expected to continue
evolving with an emphasis on digital transformation
and sustainability. Companies that can effectively
integrate advanced technologies to improve
operational efficiency and customer satisfaction
are likely to succeed in the competitive landscape
(Coherent Insights).

o Consumer Engagement Strategies: Engaging with
consumers through personalized marketing and
enhanced digital experiences will be crucial. Brands
will need to focus on building a robust online
presence and using data-driven insights to cater to
the specific needs and preferences of their target
demographics (Coherent Insights).

General Trends Across Cities

Rising Material Costs: Across Chicago, Houston, and San
Diego, industries face increasing raw material costs due to
global supply chain disruptions and inflationary pressures.
Businesses are adapting by seeking alternative suppliers
and negotiating better terms to mitigate these rises
(GlobalData) (Coherent Insights).

Labor Costs: Labor costs are a significant component of
COGS, particularly in cities with higher minimum wage laws
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like Chicago and San Diego. Companies are increasingly
investing in automation and efficient labor management
practices to control these expenses (GlobalData).

Overheads: Overhead costs related to production facilities,
warehousing, and logistics are critically managed through
technological innovations like 10T and Al-driven logistics
systems, helping to reduce wastage and improve supply
chain efficiency (Coherent Insights).

Industry-Specific Strategies

Beverages:

« In Chicago, beverage companies are utilizing
economies of scale by consolidating production
units to streamline operations and reduce per-unit
costs (Coherent Insights).

» Houston sees a focus on advanced inventory
management systems to minimize holding costs,
crucial in an industry where ingredients might have
limited shelf lives (Coherent Insights).

« In San Diego, there's an emphasis on sustainable
sourcing to not only curb costs but also cater to the
eco-conscious consumer base prevalent in the area
(Coherent Insights).
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Electrical Equipment:

o Chicago and Houston benefit from proximity to .
industrial hubs, allowing electrical equipment
manufacturers to optimize logistics costs and
manage COGS effectively (Coherent Insights).

o San Diego’s firms focus on modular product
designs that reduce manufacturing complexity and .
associated costs (Coherent Insights).

Food:

Furniture:

Companies are adopting just-in-time manufacturing
strategies to reduce holding costs and minimize
inventory obsolescence, a common approach in
Chicago’s vibrant manufacturing sector (Coherent
Insights).

Use of reclaimed and recycled materials is a popular
method in San Diego to manage raw material costs
effectively (Coherent Insights).

Leather & Related Products:

o Food producers in all three cities are turning to
automation to reduce the labor-intensive processes .
traditionally associated with food production, thereby
managing COGS amidst rising wage levels (Coherent
Insights).

o There’s also a significant investment in cold storage
and logistics technologies to extend shelf life and
reduce waste, directly impacting COGS (Coherent
Insights).
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In markets like Houston and San Diego, there’s a
growing use of alternative, cheaper materials that
mimic the aesthetics and functionality of traditional
leather, helping to keep COGS low (Coherent
Insights).

Media Products:

Digital transformation is particularly pronounced in
San Diego, where media companies leverage digital
platforms to significantly cut down distribution and
production costs associated with physical media
(Coherent Insights).
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Tobacco Products:

« Manufacturers across the cities are exploring
cost-effective production techniques and sourcing
economies to maintain profitability in a heavily
regulated market (Coherent Insights).

Apparel:

o Fast fashion is prevalent in Chicago, where apparel
firms strategically manage their supply chains to
reduce lead times and react quickly to changing
fashion trends, thereby efficiently managing COGS
(Coherent Insights).

e In San Diego, there's a push towards using
sustainable and locally-sourced materials to
appeal to the environmentally aware demographic,
often balancing cost with consumer demand for
sustainability (Coherent Insights).

Market Dynamics and Consumer Behavior
Analysis in Chicago, Houston, and San Diego
Chicago

Consumer Preference- Chicago’'s market exhibits a strong
inclination towards sustainable and health-centric products,
mirroring a broader national trend but with a distinct local

115C

flair influenced by the city’s diverse cultural tapestry. Brands
that prioritize eco-friendly practices and health benefits,
such as organic food producers and sustainable apparel
brands, tend to perform well here.

Technological Integration- Chicago is a hub for digital
innovation, and local consumer goods companies are
capitalizing on this by integrating advanced analytics and
Al to fine-tune their marketing strategies. Personalization
is key, with companies using data to tailor experiences that
resonate with the lifestyle and values of Chicago’s urban
consumers.

Economic Factors- As a major metropolitan area, Chicago’s
economic climate is characterized by relatively high
disposable incomes, but also by significant disparities.
Consumer confidence varies widely by demographic,
affecting spending patterns on luxury goods versus
essential products.

Challenges and Strategies:

o Intense Competition- The competitive landscape in
Chicago demands aggressive marketing and pricing
strategies, especially in saturated markets like
beverages and apparel.

« Digital and Physical Retail Integration- Many
Chicago retailers are blending their digital presence
with physical stores to create a seamless consumer
experience, crucial for maintaining loyalty in a market
where convenience is highly valued.
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« Sustainability and Ethical Practices- There's
a noticeable demand for sustainable goods.
Companies are not just adopting greener practices
but are also making them a core part of their brand
messaging.

Houston

Consumer Preferences- Houston’s consumer base

is exceptionally responsive to innovations in product
efficiency and reliability, particularly in the fields of
electrical and electronic goods. The city’s strong energy
sector influence promotes a demand for high-performance
products.

Technological Integration- Utilization of technology

in Houston often focuses on logistics and inventory
management, critical in a city known for its vast industrial
sector. Big data and Al are leveraged to optimize supply
chains and reduce overheads, especially in durable goods
and large-scale manufacturing.

Economic Factors- Houston’s economy, heavily influenced
by oil and energy markets, sees fluctuating consumer
confidence that directly impacts spending on consumer
goods. The economic health of the energy sector can lead
to rapid shifts in market dynamics.

Challenges and Strategies:

« Inventory Management- Advanced inventory
systems are crucial for managing costs in Houston'’s
volatile market, particularly for perishable goods like
food and beverages.

« Sustainable Sourcing- Emphasis on sustainable
sourcing is particularly strong, with companies
expected to maintain transparency in their supply
chains to appeal to an environmentally aware
consumer base.

San Diego

Consumer Preferences- San Diego’s market is distinctly
oriented towards lifestyle and wellness products, reflecting
the city’s laid-back, health-conscious culture. Products
that promote well-being, outdoor living, and environmental
sustainability see higher demand.

Technological Integration- San Diego excels in adopting
new technologies to enhance customer engagement. This
includes the use of VR and AR for product demonstrations
and the integration of e-commerce solutions that provide a
personalized shopping experience.

Economic Factors- The economic environment in San
Diego, with its high cost of living and affluent consumer
base, supports a market for premium goods. However,
there’s also a significant young demographic looking for
affordability and value.
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Challenges and Strategies:

o Marketing Innovations- Companies in San Diego are
at the forefront of using digital marketing to engage
with a tech-savvy population, employing strategies
that include social media campaigns and interactive
online platforms.

« Product Diversification- Diversifying product lines to
include eco-friendly options is a successful strategy
in San Diego, where consumers are particularly
supportive of environmental initiatives.

Conclusion

The consumer goods market in the United States stands

as a beacon of sustained growth and resilience within

the global economic landscape. As we project trends
forward to 2028, it becomes evident that this sector is not
only a fundamental component of daily American life but
also a pivotal element of the national economy. With a
complex interplay of innovation, consumer preferences, and
economic activities, the market is set to undergo significant
transformations that will redefine its structure and output.

Expansive Growth and Economic Significance

The projected increase in value added to nearly $822
billion and market output to over $1,680 billion by 2024
underscores the immense economic significance of
the consumer goods sector. These figures highlight

the industry’s vital role in contributing to the GDP and
supporting the economic infrastructure of the country. The
expected steady growth rates (CAGR of 2.62% for value
added and 1.34% for market output) from 2024 to 2028
reflect a sector that is not only growing at a healthy pace
but also bolstering the overall economic stability.

Nurturing Innovation and Sustainability

Innovation remains at the heart of sector expansion, with
technological advancements and sustainable practices
becoming increasingly crucial. Companies are continuously
challenged to innovate to meet the evolving demands of
consumers who are more informed and selective about

the products they choose to buy. The push towards
sustainability is also shaping industry practices, as both
regulatory frameworks and consumer preferences drive

the market towards eco-friendly and socially responsible
products.

Sector-specific Dynamics

Each segment within the consumer goods market exhibits
unique characteristics and growth trajectories:

» Beverages and Food: These staples of the consumer
goods sector show promising growth prospects
with an increasing focus on health-conscious and
sustainable products.
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o Electrical and Electronic Products: As technology o Expanding into new markets and demographics
permeates every aspect of life, these segments by leveraging digital marketing and e-commerce
are poised for robust growth driven by consumer platforms to reach a broader audience.

demand for innovation. .
o Fostering consumer engagement through

o Tobacco and Apparel: These industries are transparency, customer service, and tailored
adapting to changing social norms and consumer experiences that build brand loyalty and trust.
behaviors, with tobacco experiencing shifts due to
health considerations and apparel navigating the .
complexities of fast fashion versus sustainable Looking Ahead

practices. As the consumer goods market in the United States moves
towards 2028, companies should prepare to navigate a
landscape marked by increased competition, regulatory
changes, and shifting consumer trends. The ability to
Businesses operating within this sector must remain agile anticipate these changes and adapt accordingly will be

Strategic Implications for Businesses

and forward-thinking to harness the growth opportunities crucial for sustained growth and profitability. By focusing
presented. This involves: on innovation, sustainability, and customer engagement,
businesses can not only survive but thrive in this dynamic
o Embracing technological innovation to stay market environment. This strategic focus will ultimately
competitive and meet the changing needs of drive the sector forward, contributing to its role as a
consumers. cornerstone of the American economy and a leader in the

- o . . lobal market.
« Investing in sustainability to align with global trends g

and consumer expectations for environmentally
friendly products.
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